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Growth of Advertising In India

Advertising Digital Advertising
Industry Industry

394,896 Cr 28,249 Cr

2025 < 1,33,921 Cr R 58,550 Cr

(~$ 18.86 Bn) (~$ 8.25 Bn)
11.83% 27.42%
CAGR CAGR

Source: Dentsu Aegis Network



- The Critical Theories of
Mox Horkheimer ond Theodor W. Adoro

(Stephanie O’ Donohoe)



Advertising creates a
Problematic
WORLDVIEW?




Games of Persuasion

* s Advertising centripetal or peripheral ?

* Does Advertising constructs perceptual reality ?

*|s it always commercial?

* Do Audiences negotiate meanings in ads?

* Are Ads, just like any media political and social ?
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Honey Brands Hauled

Dabur & Patanjali

Ads for Honey




Summer of 2022,
India Woke up to the
LAYER’R Shot ad!
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Moment of Truth

Deceptive practices in Advertising & ADVERTISING

Promotion LITERACY

‘Nestle’s Maggi contains LED & MSG’

DL Advertiser
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Rossitor &
Robertson( 1974);
John (1999)studied
the ability to
understand
advertising in terms
of its truthfulness

Livingstone and
Helsper(2006)
argued about the
salience of
advertising literacy
skills across age
groups

Situating Advertising Literacy

Media Library
Literacy | Qteracy

Advertsing EOI

\Literacy ‘ \Literacv

News

\ Literacy \Literacy

Television Computer

\Lite racy \Litera cy

Cinema < Internet

Literacy | Literacy
\ Games \
Literacy

Malmelin (2010)
developed the
four dimensions of
Advertising
Literacy

Nelson(2016)
examined the
potency of 3 hour
advertising literacy
programme as an
intervention for
preteens



What is advertising literacy ?

Advertising literacy is the presence of sense and sensibilities to
decode advertisements vis-a-vis their consumption , production
value , socio-cultural and psychological intent’( Donohoe &

Tynan,1998)




What and How of Advertising Literacy

1. Recognition of advertising

2. Understanding selling intent

3. Recognition of advertising’s source

4. Perception of intended audience

5. Understanding persuasive intent

6. Understanding persuasive tactics

7. Understanding advertising’s bias

8. Retrieval of advertising literacy

9. Application of advertising literacy
(Rozendaal et.al. 2011)






e, IS THAT YOU, JULIA?

MORNING " Britain bans alrbrushed ads for being misleading

, the Worldwide Leader in News
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Dangerous Testimonials
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Advertising (In)equality

| LIFETIME -



Children, Advertising & The
Learning Process




Digital Advertising literacy must for
Sponsor /Advertiser

Pixel Domain
stuffing Spoofing
Digital

Ad

Frauds

Ad SDK
stacking Spoofing

Ad
injection




Ad Verification (internationally recognized)

Interactive Advertising
Bureau(lAB)

Media Rating Council (MRC)




Advertising Literacy Initiatives

¥
m Fllter It Our Solutions ‘ Resources ’ About Us ‘ Contact Us ’ Careers ‘ Book Appointment
Adding Trust to Digital

mFilterit - ADDING TRUST TO DIGITAL

Protects brand

reputation online
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Seamless
identity verification
optimizing customer /,* .
experience :

One such

Example !

eCom business

Eliminating Enterprise wide ' .
ad fraud across ~ \'.——m———— ./ eComsolutionto \ N/’ |r.1te|||gence.
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m Home - Media Smart

) https://mediasmart.uk.com A

mediosmo rt TEACHERS v  PARENTS  SUPPORTERS ~ ABOUT ¥  BLOG  USEFUL _  LOG

INFO IN
Education from the Advertising Industry

() https://mediasmart.uk.com AY 18 = @

We are the non-profit education programme from the advertising industry. Our mission is to ensure that every child in the UK, aged 7 -
16, can confidently navigate the media they consume including being able to identify, interpret and critically evaluate all forms of
advertising.

Media Smart provides free teaching resources and parent guides on subjects like social media, body image and influencer marketing.

Join the thousands of UK teachers that have been using our media literacy materials since 2002...

Primary School Teachers Secondary School Teachers Parents & Guardians
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Gender literacy interventions !
(for advertising : SEA Framework & 3S Screener)

Self Esteem Empowered

Mango Meter: A feminist film reviewing mobile app. 3 S S C R E E N E R

:SUBORDINATION , SERVICE &
STANDARDISATION




Intervention Il - Advertising Literacy Performance
different cohorts

Test Stimuli

(Hastak & Mazis, 2011)

Series of 7 ads rated as
deceptive in a TAL/DAL activity

TVC! Why Real ads!

Individual motivations have
been controlled by simultaneous
exposure

Method (Sawssen, C&
Rached,2014)

Use of a two part questionnaire
Part 1- 42 item scale (4 factors )

Design

Quasi
Experiment
set in
classrooms
where audio
visual stimuli(
TVC) are
presented

Part 2- 10 forced choice ( ASCI
Literacy)

Sample :630*

From 3 schools, 2 colleges and
4 PG Departments in DU &
GGSIPU, India

Ads possess product or value
based deception




Product Based Claims

Presence of Five Natural
Ingredients Claim by toothpaste ad

No Chemicals claim in the
Toothpaste ad

Full Disclosure by 4 G telecom ad
Brand Claim of Fastest 4 G
Network Verfied

30 day challenge fully explained in
the fairness cream ad

Ayurvedic Ingriedients in Tea ad
make you fight disease better
claim

100% Dandruff Free is factually
true in Shampoo ad

Shade Cards are useful in fairness
cream ads

Comparative advantage shown via
product claim by toothpate ad
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Perceived Veracity
Non Product

Deception Literacy

Women selected to show
beauty metaphor (fairness)
in cream ad

representation of marital
equation in tea ad akin to
social roles

Wife plays the subservient
role to Husband in Tea ad

Cream ad claim of good
looks make you confident is
true

Cream and facewash ads
show/tell that dark girls are
not beautiful

All the 8 Ads target urban
boys and girls

Smooth and Silky hair for
good looks

celebrity made me like the
ad
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If you are ad literate , you can
I

“ ~
‘A'\SLI Advertising Standards Council Of India

| How to Complain | Track Your Complaint | Process of Complaints

ASCIL CONSUMER ONLINE COMPLAINT FORM

I mrcs
- L
Your Detady
u ASCI Codas

DID YOU ENOW?




Component Matrix®

Raw Rescaled
Component Component
1 2 1 2
. _ . . . .819 -.042 .733 -.037
file complaint against misleading
claims
. . _ .859 .072 772 .064
review on social media of a
deceptive ad
.750 .094 .658 .083
talk about bad ads with mates
.702 .095 .635 .086
when it comes again, i point out
its deception to everyone
do not bother -.132 1.249 -.105 992

Extraction Method: Principal Component Analysis.
a. 2 components extracted.



ns Tweets Tweets & replies Media Likes

ASCI & @ascionline - 22h V.

®asci . Y . ’ .
Surrogate #advertising is not allowed in India. ASCI guidelines lay down clear

¥ Pinned Tweet
criteria for what qualifies as a genuine extension of a brand into other

ASCI @ascionline - Sep 22 M
categories. To know more about ASCI brand extension guidelines click here @Asc 9a SR : :
i AT Self-regulation works. Last year, we had a compliance rate of 98% on rulings
(refer page no.15): bit.ly/ascicodebook @ ; SRR
on complaints. #advertising
®iici Followng .
Self-regulation works
ASCI & f 3
@ascionline Last year, we had a compliance rate of
3 2 ) ; 98% on rulings on complaints.
Thg Advertising Stalndardls Councltl of o #advertising
India (ASCI), established in 1985, is /o

committed to the cause of Self-
Regulation, ensuring protection of
consumers' interest

509 Following 11K Followers




ASCl & : 4

@ascionline

®ascr

#ASClAlert In a new advisory, the Additional Directorate
General of Public Information has stated that ads depicting
#actors in #military fatigues will need approval from them
prior to release. @TheAdClub_India @AAAIOfficial
#defenceservices #IndianArmy #ASCIAdGuide




Thank you



