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Purpose and Impact

Educational videos are multimedia resources designed to facilitate learning and 
comprehension, engaging learners through visual and auditory elements that enhance 
understanding of concepts.

Definition

If I cannot learn in your method, then teach me in my method

New generation as “the technology or digital generation” 

or “e-generation”. 

Greater attraction towards visuals including photos and videos as compared 

with the text. 



The development of educational videos 

involves several key stages:

• Pre Production: Define objectives and 

outline content(Ideation)

• Production: Capture footage and audio

• Post-production: Edit and refine the 

video

• Distribution: Share via appropriate 

channels

• Evaluation: Assess effectiveness and 

gather feedback

Process



Pre-Production

Needs
Identify learning 

objectives clearly

Scriptwriting
Create engaging and 

concise content

Storyboarding
Visualize scenes and 

transitions effectively

Style
Choose format that 

fits goals



Scriptwriting



Needs 

• Need Analysis 

• Selection of the 
Content/Topic 

• Formulating Objectives 
(Learning Outcomes) 

• Development of 
Programme Brief 



Style

Which 

Video 

Format To 

Be Used ?



Storyboarding



Clearly defined learning objectives guide the content and structure of your video, ensuring 

alignment with educational goals and facilitating effective knowledge transfer to learners.

Learning Objectives

Understanding your target audience's needs, preferences, and prior knowledge is crucial for 

tailoring the video content, making it more relevant and engaging for viewers in their learning context.

Target Audience

Prioritizing content clarity helps convey complex information in a straightforward manner, 

enhancing viewer comprehension and retention, ultimately leading to a more impactful educational 

experience.

Content Clarity

Key Considerations
Essential Elements for Effective Video Creation



Resource Planning for Video 
Creation

Essential tools for quality video 

production

Equipment
Programs for editing and enhancing 

content

Software
Producer/Director, Script-writer, 

Cameraperson, Sound-recordist, 

Graphic/Set-Designer and Editor 

Personnel



• Lighting: Utilize natural light and soft 

diffusers for clarity.

• Sound: Ensure a quiet environment; 

consider using external microphones for 

better audio quality.

• Background: Choose simple, 

uncluttered backgrounds that enhance 

focus on the subject.

Setup



•Actual Recording/Shooting

•  Own devices ( Video  
Software)

• Video Studios

Production Stage 



Video Production 
Timeline
Filming

Capture all video 
content

Editing

Edit video footage 
seamlessly

Quality Checks

Review for 
accuracy and clarity



 Editing 
 graphics, images, voice-over, music,  etc. are inserted at appropriate places.  
 

During Editing  

• Technical Design- such as video file  formats, adaptability with other 

electronic devices, etc. and  

• Visual Design- includes the 
• Graphical User Interface (GUI)

• Fonts  

• Layout 

• Colour etc

Post Production Stage 



 
• Choose right software 
• Use a fast computer 
• Appropriate and aesthetic  colour combinations, visuals,  effects, 
transitions, text,  graphics, images 
• Select good and suitable music 
• Select compatible file formats 
• Change visuals every 4-6  seconds 
• Remember copyright issues

Tips for Video Editing 



 Academic Preview 
• Technical 
• Content 
• Pedagogical 

 Field Try out 
 Packaging 
 Development of metadata 
 Dissemination

Post Production Stage 



Ensuring Quality
Reviewing for Accuracy and Engagement

It's crucial to ensure that all content is factually accurate and aligns with educational 

objectives to enhance learners’ trust and comprehension of the material.

Accuracy Checks

Incorporating interactive elements and visual aids can significantly boost learner 

engagement, making the video more enjoyable and effective in conveying educational 

content.

Engagement Strategies



· MP4: mostly used in YouTube, Facebook, Twitter, and Instagram 

· MOV (QuickTime Movie): stores high-quality video, audio, and effects. 
Facebook and YouTube both accept MOV and works great for viewing 
TV

· WMV (Windows Media Viewer) files: Microsoft created WMV for 
Windows Media Player. 

· Audio Video Interleave (AVI): works with practically every web browser 
on Advanced Video Coding High Definition. 

Video File Format



Digital 
Tools for 

Developin
g Videos

OBS
Animoto

ApplieImovie
Avidemux
FlexClip

H5P
Handbrake

Meerkat
Periscope

SchoolTube
StudiRack

Swiffy
ThingLink

Vine
Screencastify



 

• User-friendly & Ease of use 
• Video format support 
• Editing features 
• Editing tools 
• Compatibility factors

Factors to be Considered for Selection 
of Digital Tools



Distribution and Evaluation: 
Engaging Your Learners

Choose effective 
channels for distribution

Platforms
Promote videos within 
educational contexts

Marketing
Collect insights from 
learners and educators

Feedback
Enhance future videos 
based on data

Improvements



•A well designed plan, script and storyboard
•Quality Digital resources ( camera, video recorder, lights, etc)
•Adequate lighting (Natural, Studio, etc)
•Powerful video recording and shooting software
•Choose appropriate presentation format
•Select appropriate style, pace, etc.
•Make presentation interactive

Tips for Developing Effective Videos



Criteria for Evaluation of Videos








