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There Are Now 50 Million Content Creators

46.7M Amateurs
Q" SIGNALFIRE

Amateur Creators

2M+ Professionals—

Source: signalfire.com/blog/creator-economy
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Professional Creators

India’s Creator Economy

L Estimated Number Of Creators

100 Mn+

What Creators Earn In India

INR 15K - INR 2 Lakh
Per Month*

Creators In Tier 2/ 3 Cities

INR 50K - INR 50 Lakh
Per Month*

Creators In Metros And Tier 1 Cities

THE RISE OF THE INDIAN ARHORK
CREATOR ECONOMY 3.5

content creators n India
across allsocial media
platforms
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OTT MARKET SHARE IN INDIA

India's OTT markets have multiple players and are fragmented.
QTTin India has been popularised through bundling with telecom and other services.

Disney+Hotstar has h
largest market share

India's OTT f
Disni Sy+andsfiaoctt %ISNE ‘g
hotstar

Uthers

AAAAAAAA

of bundling Prime
Delivery with Prime
Video has helped

Hotstar and JioCinema
them gainmarl ket

both come under
Reliance's Joint Venture
with Disney, bringing
their market share
over 30%

prime video
N

Source- JustWatch.Com
Subscribe to finshots.in

NETFLIX
A

G Finshors

o N IER:
2023 ¥ 20.9% I geier
GIESZ RIS
17,496 S TIA
o AL Ehi
STITHIT 57, ST 10.1 IS

FT 38% feear
YouTube & 91H &

g 36T HAT?
o THICHIST T JALT
(55% 3iR ¢ BT §)
. WFITH‘\T%HMH

(a-cTaT ay 87% Jeier)

Hergdr Ui, [Afdse et i al, T,
aammmmm a:am%a?

ATHS H GHEATT 39T Thall & |




UaREA® AdRST

ﬁel‘emr a:?lm?ruwﬂﬁaﬁa? AwRel a%

' %!2.[@ %a?r% ?E ET I s'w % s g
R D AR
_ :f-‘r TeIfRes st |
%“ﬁ‘% e L
e e v s 7 - S

n ﬁ ma- aﬂ Relevance Algorithm
%ﬁ; AEEEE U A =




WE IR TS HIeaaEdr

T oy gt 31 #Torg T

. S 3 AT e I ST AL F FH
Co) Co) R
T ga%ﬂ-%rl Arepfas sifeeldr %ﬁm qgog
- 3T _3M3eye ¥ fAv g -aq & 99R, gt & AR
g YpiSTaT
e gkt e i '?Q%*%me
TeficH® eqaeyr H IeRfed THES &1 85.35

TUY (2024-25) & 3T 2030 d& 671 LDy
T A eyl b s LTI, 2058

o % TAA HRAT gt & ,
R T A i o

. , T ol e,
R B TR R B e ¥

L ]
o
o> »
o et
o ¥
o =
,‘*‘ 17/8
L I Pd0
«* 1N

«  goAdADdl iged alell AT FdcgaeAqr3it &1 3¢9 Tadd Rars,
99R, Qe fawer, 3nfe)

« gl T, Wl 3R ysTaRmer WEAIT F dcdl F ITHFHR
9 ¥ 39T HAT 3 W@T B

, 37TC)
. mgmﬁmﬁzﬁ#,ﬁmwaﬁ@,m-aﬁwaa$m
¥ g
. m+mﬂm@mmmmﬁmm§m
|




ANIAZAAA_HR TAFAZAUA
L T T e T T A T | e e
T N T T R R e, Ty o 7 (S

| RTINS T B g o e St
T SR AT A S ey o R gyt 0 & A
LT O T R S G A
‘ gmgq%ggﬁmm*mm,m,mmmﬁmm
| R TR T T P R g A
T B S e B R S R Y L >
| BRI PR T R AR TS T SRLSHEH

2025)

[ ] 4 m
T, Tl JoETT R AT 1 ¥, o 4R R 590 S I A [




Aire graX AR Bfoea Feaifa

.wmfaﬁma:m mauiz%%a?ﬁ%

AIFe gray _shl T %
@ I aaziﬁ?r GG 3;'% 311%@& = @@‘

R S mﬂgﬁ mﬁﬁm SUFT @
.$|ng ﬁ?ﬂg%:zﬂ?r fBfoicar rATRIOT) Wmégwmg /:2 PUWER &

R m.

i} @ - Lﬂ
- 357 2025 ARG mr.ela?r T4 T R\ = 3
RoaEn o 3 ARG 2 Wik g e 9\ -
ggﬂ?ﬂﬁ? ] uih}ﬂ:crr[aﬂﬁr aﬁaa; Hﬂﬁﬁﬁﬁ AaraR

R R D




AT I FIAT AERAT hY HTGRIHT

= TIRGH 3R A&l & fashieor & fae Afsar ik gEar aeRer
= Fehicae 3R Tgeadie War @ ggar & forw Afsar 3R ga=r amsrar)
» COIEWHIA AT AR SAfFdera e iidar
= Afas 3sier & fow AfEr ik gaar anrar
= ITT AT ST HHTAT A & faw AT 3R Faar FERdar Agcaqor g




